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METHODOLOGY

W

This poll was conducted between
September 1-September 3, 2022 among a
sample of 2210 Adults. The interviews were
conducted online and the data were
weighted to approximate a target sample of
Adults based on gender, age, race,
educational attainment, and region. Results
from the full survey have a margin of error of
plus or minus 2 percentage points.



KEY FINDINGS

Buy Now Pay Later (BNPL) are most used by younger and non-white adults, specifically
Black adults. BNPLs users not only have a high favorability but also trust them dramatically more
than those who have never used them. This is partly due to the finding that more than three-
quarters of those who used Buy Now Pay Later report having a positive experience with them.

Buy Now Pay Later (BNPL) has a positive force on the financial future of its users. Forty-
three percent of those have used BNPLs reported that they felt their finances would be be better off
in one year while only 26% of those who have not used BNPLs reported the same.

Buy Now Pay Later is seen as having clear and understandable terms and conditions of
service among nearly all its users. More than nine in ten (94%) users of BNPLs found that they
could easily understand the terms and services. This finding is true across demographics.

Using multiple BNPLs has made it easier for consumers to pay for their purchases. BNPLs
have helped consumers pay for items such as retail, technology, and household appliances. To this
extent, adults, specifically younger and non-white adults, feel that BNPLs would be helpful to them
in managing their finances and purchases.
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More than half of adults are concerned about being able to afford gas and food.

How concerned are you, if at all, about your ability to afford each of the following expenses this month?

@ Veryconcemed @ Somewhatconcerned @ Nottooconcerned @ Not at all concerned Does not apply to me
Total Concerned
Gas 24% 26% 20% 9% 50%
Groceries and food 23% 28% 23% 519,
Utility bills (i.e. electric and water) 19% 25% 25% 7% 449
Healthcare expenses 18% 25% 23% 1% 43%
Mortgage or rent payments 17% 18% 23% 24% 35%
Car payments 10% 13% 19% 44% 23%
Education expenses 9% 10% 17% 53% 19%

Total Concerned = Very + Somewhat concerned
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Most adults report being worse off now, financially, then they were a year ago. This is especially true

among older adults and lower-income adults.
Would you say that you (and your family living with you) are better off, the same, or worse off financially than you were a year ago?

@ Better off @ About the same @ Worse off Don't know

Adults 39%
Gender: Male 38%
Gender: Female 41%

GenZers: 1997-2012 6%
Millennials: 1981-1996 35%
GenXers: 1965-1980 43%
Baby Boomers: 1946-1964 43%
PID: Dem (no lean) 31%
PID: Ind (no lean) 41%
PID: Rep (no lean) 48%

Ethnicity: White 41%
Ethnicity: Non-White 36%
Income: Under 50k 46%
Income: 50k-100k 35%
Income: 100k+ 27%
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Adults are generally optimistic about their finances over the next year. Adults are more likely to feel they
will be better off in one year than worse off; this is especially true among younger adults and non-white

adults.

Do you (and your family living with you) expect to be better off, the same, or worse off financially than you are a year from now?

Adults

Gender: Male

Gender: Female
GenZers: 1997-2012
Millennials: 1981-1996
GenXers: 1965-1980
Baby Boomers: 1946-1964
PID: Dem (no lean)
PID: Ind (no lean)
PID: Rep (no lean)
Ethnicity: White
Ethnicity: Non-White
Income: Under 50k
Income: 50k-100k

Income: 100k+

@ Better off () About the same @ Worse off Don't know

8%
6%

10%
14%

7%
8%
7%
6%
1%
6%

7%
9%
9%
8%
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BNPLs are dramatically more likely to used by younger adults and non-white adults.

Have you, or anyone in your household, used any of the following short-term credit or cash flow options, or not? Buy Now Pay Later

@ Have Used @ Have Not Used
acuits | I
Gender: Male
Gender; Female
Genzers: 19972012 | T -7 S
Millenials: 1981-19%
Geners: 19651980
Baby Boomers: 1946-1964
PID: Dem (no lear)
PID: Ind (no lean)
Eicty: Whts
Eticiy: Non-Whit
Income: Under 50k
Income: 50k-100k
Income: 100k
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Those who have used a BNPL in the past year are dramatically more likely to feel optimistic about their finances in
the future. Use of BNPL showed little difference on how adults faired in the past year.

Would you say that you (and your family living with you) are Do you (and your family living with you) expect to be better
better off, the same, or worse off financially than you were a mWorse Off mBetter Off off, the same, or worse off financially
year ago? than you are a year from now?

Have Used BNPL

Have Used BNPL Have Not
Have Not Used BNPL
Used BNPL
~ 0 points
< 12% ~ +17 points
+11 points
+3 points
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Adults are divided on their perceptions of Buy Now Pay Later loans. Thirty-five percent of adults have a

favorable impression of BNPLs while 39% have an unfavorable impression.
Do you have a favorable or unfavorable opinion of each of the following?

. Very favorable . Somewhat . Somewhat . Very unfavorable Heard of, no Never heard of Total
favorable unfavorable opinion Favorability

Credit Card 9% 64%

Buy Now Pay Later 21% 4% 35%
Overdraft 9% 19% 7% 25%

Payday Loan 22% 9% 14%
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Those who have utilized a BNPL are dramatically more likely to view them positively than than those

who have not.
Do you have a favorable or unfavorable opinion of each of the following?: Buy Now Pay Later

@ Very unfavorable @ Heard of, no Never heard of

@ Veryfavorable @ Somewhat @ Somewhat ar
favorable unfavorable opinion Total
Fav
Have Used a BNPL 2% 12% 79%
21%

Have Not Used a BNPL

Total Favorable = Very + Somewhat favorable
Total Unfavorable = Very + Somewhat unfavorable

Total
Unfav

14%

49%
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Adults are also divided on whether they trust Buy Now Pay Later loans.

How much do you trust, if at all, each of the following short-term credit and cash flow options to do the right thing for consumers?

@ Alot @® Some Don't know/No opinion @ Not much @ Notatall Total
Trust

Credit Card 8%

62%
Payday Loan 17% 20%
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Trust in BNPLs is significantly driven by those who have used them. Using the service helps not only

build trust but also strong favorability.
How much do you trust, if at all, each of the following short-term credit and cash flow options to do the right thing for consumers?

Buy Now Pay Later

@ Aot @® Some Don't know/No opinion @ Notmuch @ Notatall

11% 5%

Have Used a BNPL

Have Not Used a BNPL [P/C7A 23%
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A strong majority of adults who have used BNPLs, across demographics, report their experience with

them being positive. Very few adults who have used them report having a negative experience.

Previously you said you have used Buy Now Pay Later. Based on your experience, did you have a mostly positive or mostly negative experience using Buy Now Pay
Later?

. Mostly positive ‘ Neutral ’ Mostly negative

Adults

Gender: Male

Gender: Female

GenZers: 1997-2012
Millennials: 1981-1996
GenXers: 1965-1980
Baby Boomers: 1946-1964
PID: Dem (no lean)

PID: Ind (no lean)

PID: Rep (no lean)
Ethnicity: White

Ethnicity: Non-White
Income: Under 50k
Income: 50k-100k

Income: 100k+

Financially Better Off (1 Year)

Financially Worse Off (1 Year)




of adults who have utilized BNPLs reported
that they understood the terms and
conditions when they were using the

service.
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More than half of those who have used BNPLs report using them for retail while more than a third have

used them for household appliances and technology.
Have you used Buy Now Pay Later (BNPL) for any of the following purposes?

Retail

Technology (i.e. TVs, laptops, phones)

Household appliances (i.e. refrigerator, oven,
washing machine)

Travel (i.e. hotels or airfare)

Groceries and food

Healthcare expenses

Exercise equipment (i.e. bikes or treadmills)

Car repairs

@ VYes, I've used BNPL for this
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of adults who reported using multiple Buy
Now Pay Later companies, at some point in

time, made it easier to pay for their

purchases.

40% of BNPL users reported using multiple
Buy Now Pay Later (i.e. pay in four) companies

16



G 45%

Adults reported
the zero to low-
interest
payments of
BNPLs as the
most important
feature.

WHY BUY NOW, PAY LATER?

TOP 4 SELECTED REASONS

@ 177

Adults reported
the flexible
payment
options of
BNPLs as the
most important
feature.

® 157

Adults reported
the easy-to-
understand

terms and
conditions of
BNPLs as the
most important
feature.

2 117

Adults reported
how
transparent
BNPLs are the
most important
feature.

Which of the following features is most important to you when considering using Buy Now Pay Later?
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Adults find the zero to low-interest rates of BNPLs as among the most important feature when
considering using them. Younger adults are split between zero to low-interest payments and flexible
payment options as most important.

And which of the following features is most important to you when considering using Buy Now Pay Later?

Adults

Gender: Male

Gender: Female

GenZers: 1997-2012
Millennials: 1981-1996
GenXers: 1965-1980

Baby Boomers: 1946-1964
PID: Dem (no lean)

PID: Ind (no lean)

PID: Rep (no lean)

Ethnicity: White

Ethnicity: Non-White

Income: Under 50k

Income: 50k-100k

Income: 100k+

Financially Better Off (1 Year)
Financially Worse Off (1 Year)

Flexible payment
options (i.e.
Zero interest direct deposit,
@ orlow-interest @ pay after
rates delivery, and
installment
plans)

Transparency

(i.e. helping Easy to
consumers better @ understand terms
understand their and conditions
finances)

Lower late fees
than traditional
banks and credit
cards

Other, please
specify:
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Adults

Gender: Male
Gender: Female
GenZers: 1997-2012
Millennials: 1981-1996
GenXers: 1965-1980
Baby Boomers: 1946-1964
PID: Dem (no lean)
PID: Ind (no lean)
PID: Rep (no lean)
Ethnicity: White
Ethnicity: Non-White
Income: Under 50k
Income: 50k-100k
Income: 100k+

Has Used BNPL

Have not Used BNPL

Younger adults, non-white adults, and those who have used BNPLs are dramatically more likely than
other demographics to report that BNPLs would be helpful to them personally. Additionally, lower-

income adults are more likely than higher-income adults to feel they would be helpful.
And how helpful, if at all, would Buy Now Pay Later options be for you, personally?

@ Helpful @ Not Helpful

*After learning more about BNPLs*

19



V. MORNING CONSULT’
BUY NOW PAY LATER

Interest in the BNPL option to help enable consumers with their cash flow is strongest among

millennials, non-white adults, and those who have used BNPLs in the past year.

As you may know, Buy Now Pay Later is a payment option enabling consumers to manage their cash flow and avoid paying high interest rates and fees. The typical 'Pay-
in-Four' model usually requires four installments over six to eight weeks, with no extra fees if the consumer repays on time. How interested, if at all, would you be in using
an option like BNPL's Pay-in-Four model?

@ Very interested @ Somewnhat interested @ Not too interested @ Not at all interested
Adults 4° ' 0
Gender: Male 4° ' ¥

Gender: Female

GenZers: 1997-2012
Millennials: 1981-1996
GenXers: 1965-1980

Baby Boomers: 1946-1964
PID: Dem (no lean)

PID: Ind (no lean)

PID: Rep (no lean)

Ethnicity: White

Ethnicity: Non-White

Income: Under 50k

Income: 50k-100k

Income: 100k+

Financially Better Off (1 Year)
Financially Worse Off (1 Year)
Used BNPL
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